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Abstract

The paper aims is to analyze what are the problems and strategies to develop
creative living industry (CLI) in Taoyuan under the trend of experience economy.
CLI is identified as the fourteen category in the scope of Cultural Creative
Industry according to the Law of the Development of the Cultural and
Creative Industries in Taiwan enacted in 2010. This paper is approached from
the perspectives of experience marketing and economy. Entrepreneurs are
interviewed and recorded so as to understand the problems and suggestions to
promote the development of CLI in Taoyuan area. The paper is divided four
parts. The paper began to clarify the concept of CLI based on the literature
review. Secondly, the author tried to identify four types of CLI in Taoyuan
according to the policy directives and strategic plans formulated by the Ministry
of Economic Affairs, executive Yuan. After investigating the opinion of
respondents, the author finally suggested several strategies to promote the

promising future of CLI in Taoyuan.
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